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Abstract: 

   This research analyzes the use of deepfake technology in 

television advertising, based on seven carefully selected 

samples that reflect a variety of technical and stylistic 

approaches. Using content and semiotic analysis, the 

research employed a structured analytical guide to 

deconstruct the visual message in terms of content, 

method, and audience targeting. The study addressed three 

key dimensions: analytical variables, technical and 

marketing aspects, and audience perception. The findings 

reveal that deepfake is not merely a visual enhancement 

tool, but a strategic instrument for symbolic influence, 

personalization, and audience engagement. Public trust 

and reception vary according to the realism, context, and 

ethical framing of the message. The study recommends 

fostering audience awareness and establishing ethical 

media standards for the responsible use of deepfake in 

advertising. 
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𝐸
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